Reconstructing Pele’s
“lost” goal

Working with Pelé’s family and the Pelé brand, historians, sports
journalists, and football legends, we used Google DeepMind

technology to reconstruct a lost piece of football history and tell
the story of how it all came to life.

Learn more



https://about.google/
https://blog.google/innovation-and-ai/models-and-research/google-deepmind/reconstructing-peles-lost-goal/?utm_source=about.google&utm_medium=referral&utm_campaign=homepagehero




Q, Search in Saves

Celebrating 25 years of
visual search innovation

We're celebrating Google Images turning 25 with a look back at
major milestones — and new ways to explore and create visual
content in Search.


https://blog.google/products-and-platforms/products/search/google-images-25th-anniversary/?utm_source=about.google&utm_medium=referral&utm_campaign=homepage

izati...

sure ..

rve ...

SA..

ind ...

rve ...

ime...

7 sources - Jul 11, 2026

Modern businesses utilize advanced analytics and specialized software to navigate the
complexities of assortment optimization and cost management. These sources
emphasize that traditional, static metrics like total sales are insufficient for maintaining
profitability in a landscape defined by limited shelf space and rising supply chain costs.
By implementing “cost to serve" analysis, companies can identify specific customers or
products that drain resources and adjust pricing or service levels accordingly.
Sophisticated tools now allow managers to quantify product uniqueness and simulate
customer behavior, ensuring that inventory decisions are backed by data rather than
intuition. Ultimately, successful organizations must integrate automated insights into
their core processes to combat inflation and improve financial performance. This
systematic approach transforms the supply chain from a simple cost center into a
strategic driver of revenue growth and customer loyalty.

R savetonote 0 rrij ()]

How can a company's largest-volume customers actually end up

being its least profitable, and what specific strategies do the

sources outline to make these accounts profitable without losing

them? I 7 sources e
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NotebookLM is now
Gemini Notebook

We renamed NotebookLM to Gemini Notebook. Plus we’re rolling

See what's new

)

out new features to help make your research more powerful.


https://blog.google/innovation-and-ai/products/gemini-notebook/notebooklm-gemini-notebook?utm_source=about.google&utm_medium=referral&utm_campaign=homepage

Google around the globe

Learn about Google's work and impact around the world.

Get the latest news from Google

in your inbox

Sign up to receive top stories from the week — from
product announcements, to everyday tips.
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